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Why this seminar

Learn how you can create a personal brand that can lead
communities and generate great value.
Tell your story like a pro, build a loyal following and bring
value to your online communities.

North
Campus
COST:
TTD$1200

Inﬂuence, master and control public perception of your
brand and create relevance of your work.
Learn how to grow an online community that works for you.
Learn from marketing masters on how you can build a
proﬁtable personal brand.

To Register for this seminar
Please contact us at 645-6700:
Umesh Sookoo ext. 367
openenrolment@lokjackgsb.edu.tt

Overview

This Personal Brand Development course critically examines
the image of the Caribbean professional through the lens of
the Personal Branding Canvas. It explores structures, systems
and approaches to creating inﬂuence with an impactful and
authentic personal and professional brand in modern society.
The course is organized to facilitate the knowledge and
analysis of:
● Frameworks associated with a professional image
● Systems of personal brand development and management
● The application of personal branding techniques into the
Corporate Caribbean
It provides the participant with an understanding of human
and social systems and their applications in branding; providing the framework to comprehend navigation of the business
and professional contexts of personal branding effectively and
proﬁtably.The course also provides the participant with the
ability to understand his/her own brand so clearly that they can
represent it in a number of evolving environments, including,
but not limited to applications in Inﬂuencer Marketing. The
pragmatic nature of the course creates an environment for
leadership, innovation, and risk-taking.

Rationale

The course exists to provide:
• An exploration of the facets that make up a personal and
professional brand
• A framework for deep reﬂection of brand values and story
telling
• An evaluation of the channels used for personal brand
representation
These concepts are necessary to equip students with the
knowledge, skills and attitudes required to effectively develop
an authentic personal brand with a purpose.
This course looks deeply into an understanding of brand
development and the application of that understanding in
value and the equity generating activities, both in an online
and ofﬂine context that bring about relevance.
The course was designed for entrepreneurs and business
practitioners who desire an understanding of personal branding systems and the considerations required for application.
Students beneﬁt by gaining an appreciation for:
● The psychological and social implications of personal brand
development
● The multiple facets of a personal brand and how to manipulate them
● The channels through which a personal brand is applied

Components

01

Google Me: Ice-breaker

02

The Personal Branding Canvas

03

Guest Talk
Personal Branding:
Leah Marville, International Model
and Entrepreneur

04

Guest Talk
Staying Relevant:
Mel Gabriel, Trinidad Lookbook

05

Guest Talk
Growing a following:
Ajala Pilgrim, Wa Chubble is dis

06

A model for Influence

07

A model for Confluence:
content that influences

Learning Objectives

Upon successful completion students will be able to:
Structurally analyse themselves as a brand
Use their understanding of themselves as a physiological and social being to design a brand identity
that ﬁts their needs
Identify and apply appropriate channels to brand
activation
Develop an execution framework that considers
applicable channels in both the online and ofﬂine
arenas
Evaluate their brand positioning and its applicability
to achieving its goals
Appreciate the value of strategic personal branding
in the process of self-promotion and brand alignment

Facilitator Bio

Kristofer Granger is an award winning
academic, Marketer and faculty member at
the Arthur Lok Jack GSB, University of the
West Indies and Principal Consultant at his
own brand consultancy ﬁrm.
Having spent the last 10 years working in
Marketing and Communications for the
Higher Education, Advertising, Technology,
Construction and Creative Industries, his
academic work, coupled with his practitioner
experience has lead him to a career in
practicing, consulting and teaching Integrated
Marketing Communications and Branding.
He’s spent some time with ad agencies,
working with clients like Caribbean Airlines,
BG Trinidad and Tobago (now Shell), Trinidad
Cement Ltd, Nestle, UTT, Angostura and a
few others. On the client side, he’s managed
brands like F1RST.com, CreativeTT (MusicTT,
FilmTT and FashionTT) and countless startup
brands in the creative and tech spaces.

Kristofer

Granger

He has launched campaigns throughout the
Caribbean and managed the strategic
marketing function for organisations that
position themselves at the helm of their
respective industries. He’s hired and procured
services of marketers and creatives all over
the world including Europe, China, the
Caribbean and North America.
Certiﬁed in the delivery of Authentic Business
Education, he designed and delivered
courses for the leaders of tomorrow.
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